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1.0 Event Overview 

In The Style are hosting a launch party and fashion show to 
celebrate the launch of their first range with Lorna Luxe1. The 
event will showcase several looks from the collection with 
refreshments and food beforehand and an after-party following 
the runway. The event date is 29th June, the weekend before the 
launch (1st July). It will be hosted at the elegant venue The 
Orangery at Royal Botanic Gardens Kew, London. The theme of the 
event stems from the inspiration behind the collection, Portugal; 
the venue will be light and summery decorated with flowers 
found in Portugal. The guests will include the company’s 
affiliates, brand ambassadors, Lorna’s friends and family, 
online fashion bloggers, social media influencers, 
regional/national media.  
 
2.0 Event Objectives 
Celebrate Lorna Luxe’s range 
As this is her first launch with In The Style, the party and 
fashion show aims to celebrate both the range and Lorna. 
To do so, guests will include her family and friends. 
Generate publicity and sales 
By generating publicity and excitement around the event and the 
collection launch, In The Style can maximise the collection sales. By 
drumming up the launch date, consumers will be ready at 6pm to 
buy the collection. The exclusivity of the event also makes the 
launch more desirable, which can help produce more sales. 
Emphasise Lorna’s style, which brings elegance to the In The Style 
brand 
Hosting the event at The Orangery will provide an element of class 
for In The Style that they’ve not had before, which can broaden 
the target audience.  
Utilise influencer reach  
In The Style have good connections to influencers; their 
brand is built around an influencer collaboration model. By 
utilising these influencers before, during and after the event, 
the news about the new collection can reach thousands (or 
millions) of people. 
  

 
1 The range launched in February 2019 but I am doing the plan as though it was launched in the Summer  
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3.0 Event Strategy 
 
The theme 

The theme for the party and fashion 
show is Portugal, more specifically the 
Algarve, this was the original inspiration 
for Lorna’s collection so it will tie the two 
together. The colours will be those from 
the coast; blues, oranges and pinks- 
similar to those of the items in the 
collection. The venue is white, with large 
windows and high ceilings, so with the 
event starting late afternoon, it will feel 
light and airy with the sunsetting 
throughout the event. All colour within 
the venue will come from the flower 
arrangements and the outfits.  
There will be bottles of Whispering Angel 
rosé, a Mediterranean wine, which is 
Lorna’s favourite. As the event will be 
light and airy, the food and drink will be 
refreshing and easy to consume so, 
canapes, cocktails and wine. 

 
The venue 
The Orangery, Royal Botanic Gardens Kew, London, London TW9 3AB 
 
The Royal Botanic Gardens are a 
classy and sophisticated location for 
events, perfect for Lorna’s aesthetic. 
The looks from the collection feature 
lots of patterns, which is why the 
Orangery is a great location as it is 
simplistic and white, meaning focus 
will be on the outfits. The Orangery 
has been used for multiple events 
such as parties and fashion shows, so 
they will be accustomed to this style 
of event. The venue has a maximum 
capacity of 400 (standing reception) 
and also has an outdoor terrace (see 
pictures on the right). 
The Orangery opens at 7pm so the 
pre-show drinks will be held in the 
Nash conservatory from 5pm.  
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In the above images, there are examples of The Orangery during the day and in the evening. 
There are also images of a previous catwalk that took place in The Orangery, confirming that 
there is space to do so. The runway will be a simple flat runway with seating down both 
sides; the models will enter the room through the door on the left side of the Orangery into 
a marquee where they will get ready and change. 
    
 
Activities 
 

Food and Drink Canapes served pre-show at the Nash Conservatory. There will be 
a bar at both the Nash Conservatory and The Orangery, the main 
focus will on Whispering Angel and cocktails, but the bars will also 
serve your usual drinks. 

DJs DJ will play Bossa Nova2 inspired music at the pre-show, the same 
genre will be played throughout the fashion show. After the show 
the DJ will play Mediterranean vibes (picture yourself in a club in 
Marbella and Café del Mar). 

Photo booth Photo booth with different backgrounds from plain to the Algarve 
beach. Different filters including black and white for a more 
sophisticated aesthetic. 

In The Style x Lorna 
Luxe logo photo 
wall 

White wall with black/pink text of logos, venue and sponsors. 
Backdrop for red carpet entrances, photo opportunities for the 
media take place by this wall. 

Clothes racks Clothes racks with the collection will be displayed in The Orangery 
after the fashion show, allowing guests to see the outfits up close 
and give opportunities to share on social media. 

Media relations On the night of the event there will be photo opportunities for the 
press against the logo backdrop. After the fashion show there will 
be interview opportunities with Lorna and Adam. 

 
 
  

 
2 https://open.spotify.com/track/3898C4AbdbptwYet6547e5?si=JIoDyEoAS4q8tTNLdX9xyA  
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Event Timetable 
 

Time Activity 
11:00 Confirm guest list 

12:00 Venue set-up 

14:30 Runway rehearsal 

15:30 Bar, catering, DJ set up 

17:00 Guests begin to arrive at Nash Conservatory 
 
Photo opportunities 
 
Models hair and makeup 

18:30 Guests head over to The Orangery 

19:00 Speeches by Adam and Lorna 

19:30 Runway show starts 

20:00 Show ends 
 
Drinks on terrace while The Orangery is rearranged 
 
Interviews with Lorna and Adam 

20:30 After party inside The Orangery begins 
 
DJ starts nighttime set 

12:00 Event ends 
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The fashion show 
 
The show will be 15 minutes long, featuring 30 looks from Lorna’s collection with two looks 
per minute. There will be a catwalk with seats lined down both sides of the room, with 
Lorna and the In The Style team sitting front row together. The collection is a mixture of 
dresses and tops, pairing the tops with jeans, and all outfits with shoes, from other In The 
Style ranges. The music chosen for the show will have the Bossa Nova vibe with 5 songs (see 
table). The music connects the event to the high-end couture aesthetic that Lorna wanted 
for her range; it provides a chic setting.  
 
Models 
There will be 8 models; hired through the model agency In The Style use. Alongside these 
models, there will be 6 influencers who will model 1 look each. Including influencers in the 
catwalk links to In The Style’s work with influencers and celebrities, their unique selling 
point. The models will vary in sizes to include and represent the collection’s Curve sizes. 
Models measured and outfits fitted before the date of the event. 
 
Influencers to model 1 look each: 

- Kate Hutchins 
- Lauren Black 
- Nadia Anya 
- Nicole Ballardini 
- Maja Malnar  
- Georgina Seaman 

 
These influencers were chosen and invited by Lorna to a private party where they wore and 
advertised the looks on their social media.  
 
Music 
 

Looks Song — Artist 
1-6 O Morro Nao Tem Vez- Antônio Carlos 

Jobium(3:21) 
7-12 Pela luz dos olhos teus- Antônio Carlos 

Jobium, Miúcha (2:44) 
13-18 Agua de beber- Astrud Gilberto, Antonio 

Carlos Jobim (2:18) 
19-24 The Girl From Ipanema- Stan Getz, João 

Gilberto, Astrud Gilberto (5:22) 
25-30 More than a woman- Ituana (2:58) 
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Outfits 
The collection was inspired by Portugal and features pink, blues, nude and white. There are 
different patterns including the most popular which is porcelain (see looks 1,2, 5 and 6). 
Looks include high neck blouses and dresses, open back details and puffy sleeves. Again, the 
looks were designed to have that high-end feel which comes from the choker necklines, 
balloon sleeves and classic patterns. The various shapes Here are 20 looks out of the 30, 
with the other 10 being colour variations of these styles.  
 

    
Look 1                           Look 2                          Look 3                           Look 4 

 

    
Look 5                            Look 6                           Look 7                          Look 8 

 

    
Look 9                           Look 10                     Look 11                        Look 12 
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Look 13                        Look 14                        Look 15                         Look 16 

 

    
Look 17                        Look 18                         Look 19                        Look 20 

 
Invites 
 

  
Invite card                                                         Invite packaging 
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Target Audience 
 
About In the Style 
In The Style’s core audience are female and single with a noticeable concentration in 
London. The company’s Instagram has 3.1m follower and the brand has a key focus on 
building credibility and awareness through partnerships, mainly with influencers, for 
example Charlotte Crosby (7.1m), Dani Dyer (3.4m) and Olivia Bowen (2.5m) etc.  
 
Adam Frisby (founder of In the Style) said, “Lorna is known for her amazing style and 
aspirational lifestyle, so we knew our customers would love her…” 
 
About Lorna Luxe 
Lorna Luxe has 1.3 million Instagram followers, her follower demographic is mainly within 
20-24 years old, mostly female, single and based in US and UK. This lines up nicely with In 
The Style’s target audience. Her mix of high-street and high-end fashion was an inspiration 
for her range, she wanted to make an affordable but couture style collection. Prices for the 
collection range between £12.99-£59.99. 
 
The collection has various styles, colours and sizes which means it has the ability to appeal 
to a broader audience than just the younger (18-24) demographic. Lorna herself is now 38 
so women slightly older can picture themselves in these looks. 
 
Guests 
 
The event is exclusive and invite only, which will be promoted, alongside the collection, 
across all social media channels relevant to In The Style and Lorna Luxe. All attendees will be 
encouraged to post about the event before (getting ready), during (red carpet, runway and 
after party) and after the event to carry on the promotion of the collection and its launch. 
 

Ø Anyone affiliated with In the Style i.e. influencers & celebrities 
Ø Lorna’s choice of guests (friends and family) 
Ø Influencers that fit with the demographic to maximise coverage and exposure e.g. 

Love Island, TOWIE and Made in Chelsea stars 
Ø Media and journalists from online and paper magazines/newspapers, i.e. Drapers, 

Cosmpolitan, Grazia, Elle, Hello!, OK!, People, Woman’s Weekly, Heat 
Ø Fashion bloggers and vloggers  

 
PR 
Press release to be sent to: Drapers, Cosmpolitan, Grazia, Elle, Hello!, OK!, People, Woman’s 
Weekly, Heat, Daily Mail etc. by the 24th June (week before). See appendix A for press 
release.  
 
In The Style’s use of influencer marketing will be the key focus for generating exposure for 
the event and the collection. Lorna Luxe is an influencer and can utilise her connections on 
social media.  
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4.0 The Budget 
Category Details Cost 
Venue Hire for The Orangery, with midnight extension and pre-

show drinks at Nash Conservatory. 
Venue hire fee includes: 

- Assigned operations manager 
- Stewarding and security staffing 
- Cleaning of venue before and after event 
- Set up of the venue 
- Access to greater gardens 
- Lighting outside venue 

£8500 + VAT 
(total 
£10,200)  
Plus 
additional 
cost of 
midnight 
extension, 
approx. 
£1000 

Decorations - By Word of Mouth event management, 
providing event styling, flowers and light and 
production 

- Production, caterers and entertainment either 
need to be on approved list or gone through 
special approval by operations manager. By 
Word of Mouth is on the approved list 

£3000 

Refreshments 
& Canapes 

- By Word of Mouth provide bespoke cocktails for 
events and allow specific wine upon request- 
Whispering Angel 

- They have chefs that create canapes appropriate 
for the event 

- Includes caterers 

£3000 

DJ - Gigz entertainment- ask for Aldo (played at Café 
Del Mar and Hi in Ibiza) 

- Trusted supplier for Kew Gardens 

£800 

Models - 8 models professional model (£40 per hour for 3 
hours) 

- Rehearsal + show 

£960 

Event staff - Hair and make-up sponsored by make-up artists- 
to be mentioned in the invitation pack and 
before and after show 

- Styling done by In The Style team- included in 
job description and salary 

£0 

Photo Booth + 
Photographer 

- Blushbooth- worked at corporate events and for 
brand promotion 

- Photobooth with customised backdrops for no 
additional cost 

- Free roaming photographer 

£900 

Logo backdrop Large free-standing backdrop for picture opportunities 
and where press can take images 

£50 

Invites 400 invites + bespoke packaging plus postage £500 
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Total  £20,410 
Contingency 10% of total £2041 

 
 
5.0 Evaluation Strategy 
 

 Description 
Event turnout Did the event get the turnout we expected? Did we have 

more interest than the maximum capacity of the venue? 
Perhaps a larger or smaller venue is needed 

Media coverage Monitor media coverage of the event and collection, this 
includes online/paper articles and links in other articles to 
the In The Style webpages 
Is the coverage positive or negative? How many articles have 
there been?  

Social media engagement Track engagement rates on all social media posts about the 
event and collection on both In The Style and Lorna Luxe’s 
pages. 
Track how many posts have tagged In The Style and Lorna 
Luxe, as well as used the hashtag #ITSxLornaluxe 
Track the reach of each social media post and story 

Website KPI’s Monitor website traffic before the launch and after to track 
increase. How many of these website visits have converted 
to sales?  
Check pre-order sign-ups for early access to the launch on 
the Monday morning 

Sales from collection Compare number of collection sales to previous launches, 
track how many sales are made in first hour, day and week 

Influencer discount codes The influencers who attended the event will be given a 
discount code to promote on their social media channels 
(e.g. LORNA20) - monitor how many people use these codes 
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Appendix 
 
Appendix A: Press release 
 
In The Style x Lorna Luxe Launch Party and Fashion Show 
 
Hudson Sandler 
+44(0)20 7796 4133 
Inthestyle@hudsonsandler.com 

FOR IMMEDIATE RELEASE 
 

IN THE STYLE HOST EXCLUSIVE PARTY FOR LORNA LUXE 
COLLECTION 
 
In The Style and Lorna luxe are celebrating the launch of their first collection with an 
exclusive party at The Orangery, Kew Gardens.  
 

 
 
29 June 2019: The event, which includes a fashion show, will welcome influencers and 
celebrities from both the In The Style brand and Lorna’s friends. The runway will include all 
of the new looks from Lorna’s collection, which is set to be the best selling In The Style 
range yet.  
 
Guests will get exclusive access to some items that have yet to be seen and will be worn by 
influencers including Kate Hutchins, Lauren Black, Nadia Anya, Nicole Ballardini, Maja 
Malnar and Georgina Seaman. With a Portuguese inspiration, the range comprises of 
Mediterranean colours; think blues, pinks, oranges and whites.  
 
Adam Frisby, founder of In the Style, said, “Lorna is known for her amazing style and 
aspirational lifestyle, so we knew our customers would love her. 
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Her goal for the range was to create a high-end collection with high-street prices, and I think 
her, and the team, have done a great job. We’ve chosen The Orangery as we wanted that 
feeling of class when showcasing the clothes.” 
 
Lorna Luxe added, “I’m very happy with how the items turned out, the team at In The Style 
captured everything I had in mind for the collection.  
 
The event sounds amazing already, I’m looking forward to having all of my friends and 
family around me to celebrate the launch.” 
 
The range is set to launch at 6pm on the 1st July, with 30 different looks. Keep an eye out on 
In The Style and Lorna Luxe’s social media for early access and discount codes.  
 
ENDS 
 
Enquiries 
 

Hudson Sandler +44(0)20 7796 4133 

 Inthestyle@hudsonsandler.com  

 
Notes to Editors 
 
In The Style is a fast-growing e-commerce womenswear fashion brand with an innovative 
influencer collaboration model. Founded in 2013 by entrepreneur Adam Frisby, the brand 
champions female empowerment, inclusivity, body positivity and real beauty. 
 
The brand’s innovative and highly adaptable influencer collaboration model, which sees it 
work with influencers on a long-term basis to collaboratively design, develop and promote 
branded collections, differentiates it from competitors. 
 
In The Style has recently collaborated with 15 influencers, reaching over 30m Instagram 
followers across the world. 
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Appendix B: Additional info 
The Orangery Hire: 

 
 
Bossa Nova music example playlist (very relaxing): 
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How the fashion looks of the past can 
inspire your 2021 summer wardrobe 
 
Queue Déjà  Vu by  Ol iv ia  Rodr igo  
 
 

b y  S O P H I E  S M I T H         M A Y  1 3 ,  2 0 2 1  
 
 
 
With spring summer 2021 just around the corner and the roadmap out 
of lockdown, it’s only natural that we’re starting to think about what 
we’re going to wear this summer. Fashion is in its element right now 
with everyone’s attention on upcoming social events (bring on June 
21st!).   
 
Having been cooped up inside for the last year (and watching endless 
TikToks), we’ve seen people finding themselves when it comes to 
fashion, perhaps it’s because we’re not afraid to wear certain items if 
we’re just staying at home.  
 
A lot of our go-to fashion items have been influenced by different 
decades, all the way from the 1920s to the 00s. We’ve scoured TikTok, 
Pinterest, Instagram and our library of famous looks to bring you all of 
this season’s trends that are inspired by the past. 
 
From colours and styles, to funky patterns and details, here are 5 
trends for summer 2021: 

¨ The slip dress 

¨ Crop top 

¨ Halter neck 

¨ Geometric Patterns 

¨ Monochrome colours 
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1. The slip dress 
 

The lightweight, loose-fitting slips were worn underneath a flapper 
dress, but were soon to be outerwear. In the 1930s, bias cut slips were 
introduced and cut longer to reflect the dress styles at the time. We 
saw slips become more glamourised by defining the bust and adding 
more details, which gave the dress that added sexiness. For a few 
decades the slip was forgotten, that was until the 90s when fashion 
reinvented the slip, where we saw it on the likes of Courtney Love and 
Princess Diana. 

    
The slip dress is popular to pair with trainers and jumpers for a casual 
look or to style as formal wear with heals and a clutch. It’s a popular 
item for summer as it’s lightweight and easy to style. 
 
Shop the trend: 

    
      Satin button through midi slip dress              Cami maxi slip dress in high shine satin 
 
                          ASOS DESIGN             ASOS DESIGN 
                               Asos.com                  Asos.com 
                                  £35.00                     £45.00 
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2. Crop top 
 

Nothing screams summer quite like crop tops- we need to keep cool 
right? This season we’ll see crop tops styled under blazer jackets, or 
simply styled with denim shorts. This isn’t the first-time crop tops have 
been a huge trend, celebs like Cher wore crop tops in the 80s, and let’s 
not forget the iconic array of crop tops from the 90s and 00s. 

 

    
 

Shop the trend: 

    
                          Satin crop top                                           Crochet ruched crop top 
 
                                  Zara                Nasty Gal 
                               zara.com              nastygal.com 
                                  £19.99                   £17.50 
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3. Halter neck 
 

Halter necks are adding to fashion’s obsession of 2000s nostalgia and 
we’re here for it. Halter neck tops were a staple in the new 
millennium’s wardrobe but were first made popular in Old Hollywood 
(halter neck slip dresses, yes please). The style was also popular in the 
60s when designers were inspired by Asian clothing. But this year, 
halter neck tops are inspired by the 70s. By pairing a funky patterned 
halter neck top with flared jeans, we’re transforming ourselves back to 
the time of disco.  
 

    
 
Shop the trend: 

    
         Halter neck top with contrast straps                            Knit halter neck top 
 
                               Bershka                   Zara 
                            bershka.com                zara.com 
                                  £9.99                  £17.99 
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4. Geometric patterns 
 
Patterns in fashion vary throughout the decades just like styles. They 
may have been around for a while, but it doesn’t mean they were in 
fashion. In the 60s we saw the antiwar movement and new music 
genres which influenced glam rock and disco. Between the 60s and 70s 
we had the hippie movement which introduced new patterns in 
fashion such as tie-dye, flowers and geometric. However, in the 80s 
people experimented with colour, size and pattern, men and women’s 
fashion blurred with many of the fashion trends being unisex; one of 
which was geometric patterns.  

   
Now, if you’re obsessed with fashion TikTok like we are, then you’ll 
probably know one item that we’re going to include. Yes, it’s *that* 
House of Sunny dress and we’re obsessed. 
Shop the trend: 

    
                         Hockney dress                                      Printed dress with scrunchie 
 
                        House of Sunny                   Zara 
                       houseofsunny.com                zara.com 
        £98.00 (cheaper alternatives on Shein)                  £29.99 
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5. Monochrome colours 
 
Colours? For spring? Groundbreaking. (Devil Wear’s Prada, obvs). 
You’re probably thinking “how can colour be inspired by the past when 
it’s just colour?”, but outfits that consist of all one bold colour have 
been in and out of fashion before and now it’s back. Remember Jackie 
Kennedy’s all pink blazer and skirt combo? Or the 60s bright coloured 
shift dress with matching shoes and accessories? Even in the last 
decade people have opted for outfits that all consist of one colour. 

   
This year spring-summer collections are embracing the colour; brands 
have brought out matching shoes and bags (thanks Primark) and our 
wardrobes now have a new lease of life after a dull year. 
 
Shop the trend: 
 

    
       Jeans Z1975 high rise wide leg                          Swiss embroidery set 
 
                              Zara      Berska 
                            zara.com   bershka.com 
                             £27.99                                                   £19.99 per item 



 

 22 

 
Event Plan 
I chose to do an event plan for Lorna Luxe’s range because I was obsessed with 
the collection when it first came out. I have a few items from the collection 
which are perfect for garden parties/ brunch/ cocktails which inspired some of 
my ideas. 
 
In The Style haven’t done a fashion show before, they usually just do launch 
parties which is why I thought it would be different to include that into the 
event. With Lorna’s mix of high-street and high-end, incorporating a fashion 
show into the event added that feeling of high-end runway fashion. 
 
There is a BBC documentary about In The Style ( Breaking Fashion) with an 
episode on Lorna’s first range, it included a lot of behind the scene information 
that helped me with the finer details of 
this event. I learnt more about the team 
at In The Style e.g. who does what and 
who organises events.  
 
Formative assessment mood board: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
No comments made about changing anything. 
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I also messaged Lorna on 
Instagram as she’s quite open 
with her followers and always 
replies. My main reason for 
messaging was because I was 
stuck for music choice and she 
mentioned that the collection 
was inspired by Portugal, so she 
suggested Bossa Nova vibes. 
This altered my theme for the 
event a bit to include some 
Portuguese elements e.g., 
flowers, food, drink and music. 
A lot of the ideas stemmed from 
a garden party style as that fits 
in with The Orangery at Kew 
Gardens. 

 
I’ve incorporated elements of In The Style’s branding and the type of things 
they’d do for their events, so that my plan fit in with the company. This is 
included through the use of the logo backdrop for press pictures, including 
influencers (their collab model) from In The Style and using the colour pink. 
 
 
In the BBC doc the In The Style team mention they spent roughly £15,000 on 
Lorna’s party/photo shoots in the South of France, so when budgeting for my 
event plan I knew roughly what numbers would be suitable. This event is 
bigger and more extravagant so the budget being approx. £20,000 should be 
fine. I originally wanted to hire Carl Cox (renowned DJ) to play at the event as 
his genre music would have worked well with the theme, however he is worth 
around £100k a set, way out of budget, so I stuck to one of the recommended 
DJs. 
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Kew Gardens has very 
strict rules on which 
companies you hire for 
events, I have mentioned 
this in the tables 
throughout the plan. I 
used the list of must-use 
and recommended 
suppliers for food, drink, 
lighting and production. 
As for the photobooth I 
have gone with a big 
company (they are used 
at the BAFTAs) with the 
hope that they would be 
approved by the 
operations manager; 
plan B would be to work 
with the operations 
manager to find a 
suitable alternative. 
 
I went onto In The Style’s corporate website to review their press releases so I 
could use their writing style and formatting. Again, this made sure my plan was 
tied to In The Style’s way of doing things. Their recent launch with Stacey 
Solomon was a useful resource- I took the contact details, boiler plate and 
layout (see below).

 Heading
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 Quotes

Contact and Boiler 
plate 
 
Research: 
5 steps for planning a successful fashion show. https://winkmodels.com.au/5-
steps-planning-successful-fashion-show/ 
 
Comins, M. (2017). In The Style Celebrates Summer. 
https://blog.inthestyle.com/in-the-style-celebrates-summer/ 
 
How much does a fashion show cost? Planning, organization and help for 
designers. FIV Magazine. https://fivmagazine.com/how-much-does-a-fashion-
show-cost-planning-organization-help-designers/ 
 
O’Leary, E. (2017). How much do models get paid per shoot: the truth. UK 
Models. https://www.ukmodels.co.uk/library/much-models-get-paid-per-
shoot/ 
 
Fear-Smith, N. (2021). How are fashion brands utilising social media 
influencers? Talking Influence. https://talkinginfluence.com/2021/01/15/how-
are-fashion-brands-utilising-social-media-influencers/ 
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BBC Breaking Fashion: Harnessing the power of influencers. Connec+s. 
https://seenconnects.com/insights/bbc-breaking-fashion-influencers/ 
40 ways to use social media before, during and after the event to engage your 
audience. (2018). SpeakerHub. https://speakerhubhq.medium.com/40-ways-
to-use-social-media-before-during-and-after-the-event-to-engage-your-
audience-49fbc7f9cadf 
 
How to promote your event on social media in 11 steps. (2019). Eventbrite. 
https://www.eventbrite.co.uk/blog/how-to-promote-event-social-media-ds00/  
 
Nowicki, C. (2019). 7 creative ways to hype up a new product on social media. 
Hootsuite. https://blog.hootsuite.com/build-pre-launch-hype-social-media/ 
 
Peddle, R. (2020). Colour for the summer months- the three graces. 
https://www.portugalresident.com/colour-for-the-summer-months-the-three-
graces/ - flowers found along Algarve   
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Journalistic piece: style feature/trend report 
 
In my spare time I write for my own blog, which is why I wanted to do a 
journalistic piece as writing is something I enjoy.  
 
Deciding what to write about was my main struggle, I could write about 
anything but instead I was having a brain block. Whenever I have read about 
fashion or taken part in a fashion project, I have always loved looking at 
fashion from different decades. When I was in high school my friend and I 
started planning a fashion show for our extended project, the theme: fashion 
over the years. However, I wanted to bring it up to date, it is a trend report and 
that means anything I include needs to be a current trend.  
 
So, I took to TikTok, and it’s amazing how many people’s fashion style is being 
influenced by the past- whether that be the obsession with ABBA and 
Fleetwood Mac, or trying on their mother’s clothes. I thought I could combine 
the two, how our current trends are influenced from the past. 
 
Initial mood board: 
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I used a mixture of videos from TikTok, Pinterest boards and fashion websites 
to pull together some looks that are popular right now. I chose 6 for the mood 
board above, although I could have picked more- especially now Bermuda 
shorts are in fashion (I LOVE Dirty Dancing). After submitting my formative 
assessment, I received the feedback that 6 may be too many styles to write 
about, so I cut cycling shorts out (because in my opinion, they’re written about 
way too often). I chose slip dresses, geometric patterns, colours, halter necks 
and crop tops. 
 
TikTok inspo: 
https://vm.tiktok.com/ZMeg3mFYJ/ 
https://vm.tiktok.com/ZMeg3D3y7/ 
https://vm.tiktok.com/ZMeg3Do5V/ 
https://vm.tiktok.com/ZMeg3DSpm/ 
 
Pinterest inspo: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
I then researched their history and which celebs styled the items and used 
these as the background behind each trend. After this I went through dozens 
of pages on fashion brand apps (and may have bought a few things along the 
way) to find items that worked with each trend. 
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For the format of the trend report, my initial plan was to do it as though it was 
a Vogue trend report. However, I don’t shop at high-end couture brands and I 
wanted to write about what’s popular for people like me, so this meant 
including brands like Zara, ASOS and Bershka. These brands fit more into 
Cosmopolitan magazine (see below) so I used that as the basis for my article. 
 

 
 
I used similar details to their trend reports e.g. the image above fits with my 
header. I used the same fonts, colours and even the diamond bullet point 
details: 
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Research: 
How to write for Cosmopolitan (2020) 
https://www.cosmopolitan.com/uk/worklife/careers/a25425/write-for-
cosmopolitan/ 
 
Clark, B. (2007). The Cosmo Headline Technique for Content Inspiration. 
https://copyblogger.com/cosmo-headlines/ 
 
Top 10 Topics to Pitch to Shopping & Style Magazines 
https://www.freelancewriting.com/magazine-writing/write-for-shopping-style-
magazines/  
 
How to write like a fashion editor. (2017). Pepper your talk. 
https://www.freelancewriting.com/magazine-writing/write-for-shopping-style-
magazines/ 
 
 


